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What is the Center?
 The Center’s mission is to 

add value to Georgia’s 
agricultural economy through 
coordinated Research and 
Extension programs.

 One of three UGA centers in 
the College, the only one 
combining Research and 
Extension (40% State Funds, 
60% Grants & Contracts).

 We consist of faculty and 
staff located in the College of 
Agricultural and 
Environmental Sciences BUT 
most importantly can access 
all 700 faculty and extension 
of the College.



Who Are We
Sharon Kane
Food Business Development Specialist 
Flavor of Georgia
Getting Started in A Food Business

Audrey Luke-Morgan
Agribusiness Economist
Feasibility Analysis

Bill Thomas
Agribusiness Economist
Agro Security

John McKissick
Agribusiness Economist
Agro Security
Persistent PovertyPersistent Poverty
Feasibility AnalysisFeasibility Analysis

George Schumaker
Agribusiness Economist
BiofuelsBiofuels
Feasibility AnalysisFeasibility Analysis

Tommie Shepherd
Agribusiness Economist
Feasibility AnalysisFeasibility Analysis
Cooperative DevelopmentCooperative Development
DairyDairy

Jim Daniels
Food Scientist
Agro Security



Our Two Objectives:
 Provide data and analysis on relevant policy 

issues for public and private decision makers.
 Provide feasibility studies, marketing studies, 

and/or business planning & services for new, 
emerging or expanding value added food and fiber 
ventures.

Service Examples - MARKET MAKER, Flavor of 
Georgia Food Contest, Ag Tour Directory

Fact based leadership and 
economic development 

through unbiased 
research/outreach





Go to www.caed.uga.edu and click on “Georgia Statistics System” in left menu panel.

Find published 
reports

by clicking on 
“Publications”







Horse Trail PotentialHorse Trail Potential Gilda Gilda 
WatersWaters



ValueValue--
Added Added 
HuntingHunting



Hunting, Fishing and Wildlife 
Recreation Potential



Source:Source:

Wildlife ObservationWildlife Observation



UGA Resources

 www.caed.uga.edu/publications/2006/pdf/CR-06-
08.pdf

 This focuses on estimating market potential and 
includes market research resources.

 www.caed.uga.edu/publications/2003/pdf/HT-03-
05.pd

 Business skills evaluation tool





Distance around a point Tool

www.freemaptools.com/radius-around-point.htm





Demographic Data

 www.easidemographics.com

 This site allows you to perform demographic 
analysis for an area or rings. 





MarketMaker

 http://ga.marketmaker.uiuc.edu

 Or Google Georgia MarketMaker



Claritas

 http://www.claritas.com/MyBestSegments/Defa
ult.jsp?ID=20&SubID=&pageName=ZIP%2BCo
de%2BLook-up

 Lifestyle Data base. Simple data for free more 
detailed for a fee.





AgPlan

 https://www.agplan.umn.edu/

 Or Google AgPlan

 Free Business Planning tool



Flavor of Georgia – New Food Products
 150 new products entered during the 

2008 contest, semi-finalist were 
invited to attend the Whole Foods 
local vendor trade show the following 
week

 Within two weeks, they were 
contacted by a large food show in 
Orlando and invited to participate

 Rockingham Pecans – built website, 
website received approx. 400 
additional hits orders, received 
international export offer, hired 3 
new employees for processing 

 Hot Squeeze Sauces – Two catering 
business developed product for Flavor 
of  Georgia, after winning first year 
orders quickly exceeded production 
capacity, last week contract for 
major retailer for 250 stores

 Many other examples of marketing 
new, local based products



Center for Agribusiness and 
Economic Development

Challenge – Think of your future “outside the box”
opportunities based on your assets –

-If we can help -

Contact:
The Center for Agribusiness

and Economic Development or local 
extension office

www.caed.uga.edu
or 706-542-2434


