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New Opportunities in Roadside Markets

Agribusiness Workshop
Ogeechee Technical College
Statesboro, GA

September 21, 2011
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Career Center (Georgia's own greens, berries, grapes, melons, com and a wide array of other items are
» gaining a strong following in Atlanta, according to agriculture officials and produce vendors
Commodities
there.
Departments
Georgia Grown is a state-funded program, which has potential to grow tremendously, said Gary

Black, Georgia commissioner of agriculture,

“lwant to see the Georgia Grawn moniker, the trademark, all the materials that growers can use
better used,” he said. “lwantto use the Web and new media, which does incorporate Facebook
and Twitter and everything else. We're going to be very aggressive there. There are a lot of
assets there we can use.”

B Black said he's not afraid to take that message to consumers.

“I'm hopeful we can be friendlier in using the pulpit ofthis ofice, even ifit's just geing on the
morning talk shows in Atlanta,” he said. “I'll be far more receptive to those types of apportunities
| hope to getto a point where we can have a consumer-oriented communications person in the
coming days. | can use the pulpit of elected office.”
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The message about Georgia produce has been resonating for several years, produce vendors
said.

“It's a good business " said Bryan Thomtan, general manager of Coosemans Aflanta Inc. “We're
starting to see a lot more people.”

FCPMA
@)Mb Coosemans is more a specialty house, but the company also procures locally grown fruits and
vegetables, Thornton said.
86" Annual | “We handle & lat of baby squash and baby carots,” he said. “We're stariing to see more fresh
Convention &  herb growers, and we're purchasing from them. We're starting to get into conventional items,
Trade Show  with some eggplants and a little bit of squash, but not a big volume at all. Justwhen people have
it seasonally, locally, then we'll procure it
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More News  Most Popular ~ Most Comments
Andy Boy pairs pink ribbons, monster trucks
Potato association revamps website

Chilean company loses DRC membership

Del Monte recalls Guatemalan cantaloupes

PBH honors suppliers, retailers for produce ...
No Kid Hungry campaign kicks off in Connecti...
Oppenheimer opens Chilean kiwifruit season
USDA wants input on certain vegetables for n...
Sunsweet Growers names new C00

Mack Farms enters sweet onion deal
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Benefits of Having a Local Market

w People will buy local
w Value Added Products

w Partnerships with local organizations

w Schools, Extension Offices, Chambers of
Commerce

w Ways to diversify your operation; do
something different

w Freedom
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Southern Belle Farms




Southern Belle Farms

A 200 acre farm located in McDonough, GA
A 30 minutes south of Atlanta

A Offers Fall and Spring Activities
I Spring: Strawberries, Field Trips
I Summer: Blackberries, Blueberries

I Fall: Corn Maze, Petting Farm, Pumpkin Patch,
Gameslive Music



Southern Belle Farms

A Diversified with i
variety of activitie=
across several {
seasons -

A Created a FAMIL
atmosphere and =%
unigue memories -
for customers
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